
PPC Advertising That Drives 
Immediate Growth
Koupe Media Pay-Per-Click Advertising

Helping businesses capture high-intent demand and generate leads 
through Google Ads — turning search traffic into measurable revenue.



The Problem With PPC
Many businesses invest in PPC campaigns but struggle to generate real, 
measurable results. The issue isn't usually the platform — it's how 
campaigns are built and managed.

Poor Campaign Structure
Campaigns that lack segmentation and focus dilute budget and 
reduce relevance scores.

Wasted Ad Spend
Budget consumed by low-intent or irrelevant searches that will never 
convert.

Weak Landing Pages
Traffic arrives but fails to convert due to poor page design or unclear 
calls to action.

Clicks Over Conversions
Agencies chasing vanity metrics rather than the leads and sales that 
actually matter.

The result? High ad spend with little return.



Why PPC Matters
PPC allows your business to appear at the exact moment customers 
are searching for your services. No other channel delivers this level 
of intent-based targeting.

Unlike SEO, which takes months to gain traction, PPC delivers 
immediate visibility — the day your campaign goes live, your 
business can be at the top of Google.

You Can Capture:

High-Intent Searches

Reach people actively looking for what you offer.

Immediate Demand

Appear in front of buyers at the peak of their 
interest.

Ready-to-Buy Customers

Connect with prospects on the verge of making a 
decision.



The Opportunity Is There Every Single Day
Every day, thousands of potential customers are searching Google for exactly the services your business offers. The question is: 
are you showing up when they search?

"SEO agency near me"
Local service seekers with high purchase 
intent searching for expert help right 
now.

"Decking installation company"
Homeowners ready to invest in their 
property, looking for a trusted local 
provider.

"Manufacturing suppliers UK"
B2B buyers with clear procurement 
intent, searching for reliable partners.

With the right PPC strategy, your business can appear at the very top of those results — ahead of every competitor.



What Successful PPC Actually Requires
Effective PPC isn't just about setting a budget and switching campaigns on. Every element below must work in harmony — 
missing any one of them is where ad spend starts to leak.

Strategic Keyword Targeting
Reaching the right searches at the right moment.

Strong Campaign Structure
Organised ad groups that boost relevance and Quality 
Score.

High-Quality Ad Copy
Compelling messages that earn the click over competitors.

Optimised Landing Pages
Pages built to convert visitors into leads or customers.

Conversion Tracking
Accurate data to know exactly what's working and what 
isn't.

Continuous Optimisation
Ongoing refinement to reduce cost and improve 
performance.



The Koupe Media PPC Approach
At Koupe Media, we focus on PPC campaigns that generate leads and revenue — not just traffic and impressions. Every decision 
we make is driven by what moves the needle for your business.

High-Intent Search Terms
We target keywords that signal genuine buying or enquiry 
intent, filtering out wasteful clicks.

Efficient Budget Allocation
Every pound of ad spend is directed where it generates the 
strongest return.

Conversion-Focused Landing Pages
We align ad messaging with landing page content to 
maximise conversion rates.

Clear Data & Tracking
Full visibility into campaign performance, cost per lead, and 
return on ad spend.

Everything we do is designed to maximise return on ad spend.



Our PPC Process
Every campaign we run follows a clear, proven four-stage process — from initial review through to continuous performance 
improvement.

1

1 — Audit
Review existing campaigns, identify wasted spend, and 
analyse competitor activity to uncover quick wins.

2

2 — Strategy
Define keyword targeting, campaign structure, and budget 
allocation aligned to your business goals.

3

3 — Launch
Create compelling ad copy, optimise landing pages, and 
configure precise conversion tracking.

4

4 — Optimise
Continuous bid adjustments, keyword refinement, and 
conversion optimisation to improve results over time.

This structured approach ensures nothing is left to chance — every campaign is built to perform from day one.



What We Optimise 
For
We don't optimise for clicks or impressions. We 
optimise for the metrics that actually grow your 
business — leads, sales, and profitable return on 
investment.

The goal is simple: turn ad spend into profitable 
growth.

Lead Generation

Driving qualified enquiries 
directly from search.

Sales Enquiries

Connecting your business 
with buyers ready to engage.

Online Purchases

For e-commerce, maximising 
revenue per pound spent.

Cost Per Acquisition

Reducing what it costs to 
win each new customer.

Return on Ad Spend

Ensuring every campaign delivers profitable growth.



Why Campaign Structure Matters
One of the most common — and costly — reasons PPC campaigns fail is poor structure. When campaigns are built without clear 
organisation, budget is diluted and relevance suffers.

What We Focus On

Keyword Segmentation

Grouping keywords by intent and theme to improve 
targeting precision.

Targeted Ad Groups

Tightly themed groups that match ads to the exact 
search query.

Landing Page Alignment

Ensuring every ad leads to a page that matches the 
user's intent perfectly.

The Results

Higher Quality Score

Google rewards relevant, 
well-structured 
campaigns with lower 
costs.

Lower Cost Per Click

Better scores mean 
paying less for the same 
— or better — ad 
positions.

Higher Conversion Rates

Relevant ads and pages convert more visitors into leads 
and customers.



Data & Transparency
We believe PPC should always be clear, measurable, and fully 
accountable. You should never have to guess whether your 
advertising is working.

Our reporting is designed to be transparent and easy to 
understand — no jargon, no spin, just the numbers that 
matter.

You Will Always Know:

Where Your Budget 
Is Going

Full breakdown of spend 
across campaigns, ad 
groups, and keywords.

What Is Performing

Clear visibility into which 
campaigns are driving 
results and which aren't.

Cost Per Lead or 
Sale

Exactly what it costs to 
acquire each lead or 
customer through PPC.

Return on 
Investment

A clear picture of the 
revenue generated 
relative to your ad spend.



PPC + SEO = Stronger Growth
Many of our most successful clients combine PPC and SEO into a single, integrated digital strategy. Rather than choosing one 
over the other, the two channels work together to deliver both immediate and long-term results.

PPC Provides
Immediate traffic from day one

Quick lead generation with measurable results

Valuable data on high-performing keywords to inform 
SEO
Coverage in competitive markets while organic rankings 
build

SEO Provides
Long-term organic traffic that compounds over time

Lower acquisition costs as rankings improve

Brand credibility and trust through organic presence
Sustained visibility that doesn't stop when budget does

Together, PPC and SEO create a balanced growth strategy — one that delivers now and builds value for the future.



Who PPC Works Best For
PPC is not one-size-fits-all, but it is exceptionally well-suited to businesses 
that need measurable results quickly and operate in markets where 
customers are actively searching.

Local Service Businesses
Tradespeople, consultants, clinics, and agencies that serve a defined area 
and need consistent local enquiries.

B2B Companies
Businesses targeting other businesses with specific services, where buyers 
actively research solutions online before purchasing.

E-Commerce Brands
Online retailers looking to drive targeted product purchases and improve 
return on ad spend through Shopping and Search campaigns.

PPC is ideal for any business that wants leads quickly, operates in a 
competitive market, offers clear services or products, and wants 
fully measurable marketing results.



Where Your Ads Appear
Understanding how Google Ads work helps clarify the immediate competitive advantage PPC delivers. When someone searches 
for your service, here is what they see:

PPC allows your business to appear above competitors immediately, capturing high-intent searches before they ever reach 
organic results — giving you a decisive first-mover advantage every single day.



Free PPC Audit
If you are currently running Google Ads — or have run them in the past — there is a strong chance there are missed opportunities, 
wasted spend, or structural issues holding your campaigns back. Our free PPC audit uncovers exactly where improvement is 
possible.

01

Campaign Review
A thorough analysis of your existing campaign structure, 
settings, and targeting to identify what is and isn't working.

02

Budget Efficiency Analysis
We identify where ad spend is being wasted on low-intent 
searches, poor match types, or underperforming placements.

03

Keyword Opportunities
Uncovering high-value search terms your campaigns are 
missing — and the revenue opportunity they represent.

04

Performance Improvement Recommendations
A clear, actionable report outlining exactly what changes would 
improve results — with no obligation to proceed.

This quickly reveals where your ad spend could be working harder.



Let's Grow Your Business
If you are looking to generate more leads and sales through Google Ads, 
we would love to help. Whether you are starting from scratch or looking to 
improve existing campaigns, Koupe Media has the expertise to deliver 
results that matter.

Free PPC Audit
Already running ads? We will 
review your campaigns and 
show you exactly where 
performance can improve — at 
no cost.

New Campaign Strategy
Starting fresh? We will build a 
targeted, conversion-focused 
campaign from the ground up, 
designed around your business 
goals.

Get in Touch
Book a free discovery call or visit our website to find out how we can 
help your business grow through PPC.

Visit koupemedia.com Book a Free Audit

http://koupemedia.com/
http://koupemedia.com/

