
Paid Social Advertising That 
Scales Your Business
Helping businesses generate leads, sales, and brand growth through high-
performing social media campaigns — built on strategy, creative, and data.
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The Problem Many Small 
Businesses Face
Many small businesses try paid social advertising but struggle to make it 
profitable.

Spending money on ads without clear results

Not knowing which audiences to target

Weak ad creatives that don't convert

Campaigns that are never properly optimised

No clear tracking of leads or sales

The result? Ad spend that doesn't translate into real business 
growth.



Why Paid Social Is Powerful For Small Businesses
Paid social allows small businesses to compete with much larger brands. Instead of relying on organic reach alone, you can:

Reach highly targeted audiences Generate leads quickly

Promote specific offers Test marketing ideas quickly

Scale campaigns when they work

This means even small budgets can generate real results — when campaigns are structured correctly.



The Opportunity Is Enormous
Billions of people use social media every single day. The platforms your 
customers use most — Facebook, Instagram, TikTok, and LinkedIn — give 
you direct access to them based on what they care about, how they 
behave, and who they are professionally.

Interests
Reach people based on hobbies, passions, and content they engage 
with.

Behaviours
Target based on purchasing patterns and online activity signals.

Job Roles
Pinpoint decision-makers by title, seniority, and industry on LinkedIn.

Demographics
Segment by age, location, income, and household profile.

This makes paid social one of the most advanced and cost-effective 
targeting channels in modern marketing.



What Makes Paid Social Work
Behind every successful paid social campaign are three interdependent pillars. When these elements are aligned and working in 
harmony, paid social becomes a powerful, scalable growth engine.

Creative
Strong visuals and compelling 
messaging that capture attention within 
the first two seconds and communicate 
your value immediately. Without great 
creative, even the best targeting fails.

Targeting
Reaching the right audience with the 
right offer at the right stage of their 
journey. Precise segmentation separates 
campaigns that scale from those that 
stagnate.

Optimisation
Continuous testing, iteration, and 
performance improvement. The best 
results don't come from the first 
campaign — they come from a 
disciplined process of learning and 
scaling.



Why Small Businesses 
Choose Koupe Media
Small businesses choose Koupe Media because we provide clarity, strategy, 
and campaigns built around real business results.

Clear Marketing Strategy
We build tailored roadmaps that align your unique business goals 
with effective social media tactics.

Transparent Reporting
No jargon or hidden metrics—just clear, actionable data that shows 
exactly how your investment is performing.

Lead & Sales Focus
Our campaigns are designed to capture high-quality leads and drive 
direct sales, moving beyond simple vanity metrics.

Flexible Growth Campaigns
We build scalable systems that adapt as your business grows, 
ensuring your advertising remains efficient at any budget.

An Extension of Your Team
We act as your dedicated growth partner, providing the hands-on 
support and communication you need to succeed.

Our goal is simple: Turn marketing spend into predictable business growth.



Our Paid Social Process
Every campaign we manage follows a clear, proven four-stage framework — from initial analysis through to ongoing performance 
scaling.

1 — Audit
Review existing campaigns, identify performance gaps, and 
analyse the competitive landscape.

2 — Strategy
Define audience targeting, develop creative concepts, and 
structure the campaign architecture.

3 — Launch
Create the ads, set up campaigns with full tracking 
implementation, and go live.

4 — Optimisation
Test creatives, refine audiences, and systematically scale 
what's working best.



Platforms We Manage
We run high-performance paid social campaigns across the platforms your customers use most — each with a tailored strategy 
built for that platform's unique audience and ad formats.

Meta Ads
Facebook and 
Instagram 
advertising — the 
largest social ad 
platform in the 
world, with 
unrivalled audience 
depth and targeting 
precision.

TikTok Ads
High-engagement 
short-form video 
campaigns reaching 
fast-growing 
audiences with 
authentic, native-
style creative.

LinkedIn Ads
Precision B2B 
targeting for 
professional 
audiences — by job 
title, seniority, 
company size, and 
industry.

Pinterest Ads
High-intent 
discovery campaigns 
reaching users who 
are actively 
searching for 
inspiration and ready 
to purchase.

Snapchat Ads
Engaging younger 
audiences through 
immersive, mobile-
first creative formats 
that feel native to 
the platform.



The Power of Creative
On social media, creative performance is everything. The best targeting in 
the world won't save a weak ad. In a feed full of content competing for 
attention, your creative is the single most important variable.

Stop the Scroll
Capture attention in the first 1–2 seconds before the user moves on.

Communicate Value Fast
Deliver a clear, compelling message that resonates immediately.

Feel Platform-Native
Ads that blend into the platform experience always outperform 
polished brand ads.

Drive Action
Every piece of creative must have a clear, compelling call to action.

This is why UGC-style creative — authentic, real-feeling content — 
consistently outperforms traditional ad formats across platforms.



The Paid Social Conversion Funnel
Successful paid social campaigns follow a structured conversion funnel — guiding potential customers from first awareness all 
the way through to conversion. Each stage targets a different level of intent and readiness.

This funnel approach ensures no potential customer is left behind — and allows campaigns to scale far more efficiently than 
running conversion ads alone.



FUNNEL STAGE 1

Awareness: Reach New Audiences
At the top of the funnel, the goal is simple: get your brand in front of the right people who don't yet know you exist. You're not 
selling — you're introducing.

Campaign Types

Video ads that introduce your brand story

Educational content that addresses key problems

Problem/solution messaging that builds relevance
Short-form content designed for high reach

The Goal

Introduce your brand to cold audiences and capture 
their attention. Plant the seed of awareness that the 
rest of the funnel will build upon.

Without a strong awareness layer, your conversion 
campaigns are left fishing in an empty pond.



FUNNEL STAGE 2

Consideration: Build Trust & Interest
Once someone is aware of your brand, the next step is to deepen their interest and build trust. These audiences have shown 
initial signals — now is the time to give them the proof they need to move forward.

Campaign Types

Product demonstrations showing real-world value

Customer testimonials and reviews

Social proof — case studies, ratings, results
UGC content that feels authentic and relatable

The Goal

Transform passive awareness into genuine interest. By 
showcasing real results and authentic customer voices, 
you reduce scepticism and build the credibility needed 
to convert.

This is where trust is earned — not assumed.



FUNNEL STAGE 3

Conversion: Turn Interest Into Action
The conversion stage targets users who are ready to act. They know who you are, they're interested — now it's about making it as 
easy and compelling as possible to say yes.

Campaign Types

Lead generation campaigns with frictionless forms

Product sales campaigns with direct purchase CTAs
Offer-driven ads — discounts, trials, free consultations

Website conversion campaigns with optimised landing pages

The Goal

Convert interested, warm audiences into paying 
customers or qualified leads. Every element — creative, 
copy, offer — is optimised for one outcome: action.

This is where ad spend becomes real business revenue.



FUNNEL STAGE 4

Retargeting: Win Back Warm Audiences
Most users don't convert on their first interaction. Retargeting is how you follow up — intelligently and at scale — reaching people 
who already showed interest but didn't yet take action.

Who We Retarget

Visitors who browsed your website or landing page

Users who viewed specific products or services

People who engaged with your social content
Users who clicked your previous ads but didn't convert

The Goal

Re-engage warm audiences with tailored messaging 
that speaks directly to where they are in the journey — 
and gently nudges them towards conversion.

Retargeting consistently delivers some of the lowest 
cost-per-acquisition of any campaign type.



Why This Funnel Approach 
Matters
One of the most common mistakes businesses make with paid social is 
only running conversion ads. They go straight for the sale — targeting cold 
audiences who have never heard of them — and wonder why the results 
are poor.

Step 1 — Discover Your Brand
Cold audiences learn who you are through well-crafted awareness 
campaigns.

Step 2 — Learn About Your Offer
Interested audiences engage with your content and understand 
your value proposition.

Step 3 — Build Trust
Testimonials, UGC, and social proof convert sceptics into 
believers.

Step 4 — Convert Into Customers
Warm, nurtured audiences convert at dramatically higher 
rates and lower cost.



Testing & Optimisation
The best-performing paid social campaigns are never built in a single attempt. They are built through continuous, disciplined 
testing — learning what works and doubling down on it.

Creative Testing
We test multiple ad formats, visual styles, and copy 
variations to identify which combinations drive the 
strongest performance.

Audience Testing
Different audience segments respond differently to the 
same offer. We test until we find the highest-converting 
combinations.

Messaging Testing
We refine headlines, hooks, and calls to action — testing 
different angles and value propositions to find what 
resonates most.

Offer Testing
From free trials to direct purchase CTAs, we test which 
offer mechanics generate the best conversion rates for 
your business.

This allows us to identify what works and scale it quickly — reducing wasted spend and accelerating growth.



Retargeting Strategy
Retargeting is one of the highest-converting strategies in paid social 
advertising. These audiences already know your brand — they just need 
the right nudge at the right moment.

Website Visitors
Users who visited your site but didn't take action — often just one 
compelling ad away from converting.

Product Viewers
People who browsed specific products or services, showing clear 
purchase intent.

Ad Engagers
Users who clicked or engaged with previous campaigns — already 
familiar with your messaging.

Social Engagers
Followers and users who engaged with your organic or paid social 
content.

These warm audiences convert at a significantly higher rate and lower cost 
than cold traffic — making retargeting an essential part of every campaign 
strategy.



Data & Performance Tracking
Every campaign we manage is backed by clear, transparent performance data. We don't rely on guesswork — every decision is 
informed by what the numbers are actually telling us.

What We Track

Conversions — leads 
generated and sales 
completed

Cost Per Lead / Sale — the 
true efficiency of your ad 
spend

Return on Ad Spend 
(ROAS) — the revenue 
generated per £1 spent

Audience Performance — 
which segments convert 
best and why

Why It Matters

Without robust tracking, you're flying blind. Our data 
infrastructure ensures every campaign decision is evidence-
based — from which creative to scale to which audience to 
cut.

This allows campaigns to be continually improved and scaled 
with confidence.



Paid Social + UGC Creative
One of the most powerful combinations in modern digital advertising is Paid Social paired with UGC content. As audiences 
become increasingly immune to polished brand advertising, authentic content has become the new competitive advantage.

Feels Natural to Users
UGC-style ads blend seamlessly into 
the social feed — they don't feel like 
ads, so users engage with them 
more willingly.

Builds Trust Faster
Real people talking about real 
experiences are far more persuasive 
than any brand-produced content.

Consistently Outperforms
Across platforms and industries, 
UGC-style creatives deliver higher 
CTRs, lower CPAs, and better overall 
ROAS.

This is why we combine creative production with paid media strategy — delivering both the content and the campaigns needed 
to perform.



Who Paid Social Works Best For
Paid social is not a one-size-fits-all solution — but for the right businesses, it is one of the most powerful growth channels 
available. The businesses that see the greatest results share a few common characteristics.

E-Commerce Brands
Product-based businesses 
that want to drive direct sales 
at scale across Meta, TikTok, 
and Pinterest.

Online Services
Service providers looking to 
generate a consistent flow of 
qualified leads and booked 
consultations.

Consumer Products
Brands with strong products 
and clear audiences that need 
a performance-driven 
advertising engine.

Growing Brands
Ambitious businesses ready to 
scale quickly with measurable, 
performance-first marketing.



Paid Social Audit
Already running social ads but not seeing the results you expected? Our Paid Social Audit gives you a clear, honest picture of 
exactly where your campaigns stand — and where the real opportunities lie.

1

Campaign Performance Review
A thorough analysis of your current campaign structure, 
spend efficiency, and conversion performance against 
industry benchmarks.

2

Audience Targeting Analysis
We examine who you're currently targeting, identify 
audience overlap issues, and highlight underserved 
segments.

3

Creative Performance Review
An assessment of your existing ad creatives — what's 
working, what isn't, and what should be tested next.

4

Opportunities & Recommendations
A clear, prioritised action plan showing exactly how to 
improve results — from quick wins to longer-term strategic 
changes.



Paid Social Works Best When 
Combined With SEO
Many small businesses combine Paid Social + SEO to create a balanced, 
sustainable growth strategy.

Paid Social provides:

Immediate traffic

Quick lead generation
Targeted audience reach

Scalable results fast

SEO provides:

Long-term organic traffic

Lower acquisition costs over 
time

Compounding visibility
Brand authority

Together they create a balanced growth strategy — giving small 
businesses both short-term wins and long-term momentum.



Let's Grow Your Business
If you're ready to generate more leads, more sales, and more growth 
through paid social advertising — Koupe Media is ready to help.

Book a Free Audit
Get a comprehensive review of 
your current campaigns with 
clear recommendations to 
improve performance.

Start a New Campaign
Ready to launch? We'll build a 
performance-driven paid social 
strategy tailored to your 
business goals.

Get in Touch
Have questions? Reach out to discuss your goals and how paid social 
can accelerate your growth.

Visit koupemedia.com Book Your Free Audit

http://koupemedia.com/
http://koupemedia.com/

